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Who are Soft Idiom? 

We are a web design, development, hosting 
and search engine optimisation company 
specialising in cutting edge websites for 
small, medium and large organisations as 
well as government, education and charities. 

Soft Idiom is an established professional 
company with an extensive portfolio of 
blissfully happy customers from a wide range 
of market sectors spanning the globe. 

Our highly skilled in-house team provide a 
complete service from creative design, 
development and optimised hosting to 
search engine optimisation and submission. 
As well as providing one-stop web presence 
solutions we are also happy to work with 3rd 
party service providers. 

We develop professional, dynamic websites 
with interactive capabilities that work much 
harder to boost your business, reach the 
widest possible audience, are search engine 
friendly and are designed so additional 
features can be added as your needs grow. 

Our state of the art, award winning in-house 
development technologies allow us to be 
highly productive while remaining compliant 
with World Wide Web Consortium standards 
and guidelines. Websites are published to 
industry standard technologies so there are 
no dependencies. 

Above all we are dedicated to providing a 
professional and friendly service and quality 
after sales support. 

 

Software Solutions Division 
www.softidiom.com  

Web Development Services Division 
www.4dsites.com 

A few of our technology awards 
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Professinoal Search Engine Optimisation 

Overview 

Our Managed Search Engine Optimisation service offers a truly professional approach to 
Search Engine Optimisation. 

A dedicated team of Search Engine Optimisation specialists work to boost your natural 
rankings within internet search engines. 

SEO Benefits 
 
V Cost Efficiency ɀ Ȱ4(% -/34ȱ ÃÏÓÔ ÅÆÆÅÃÔÉÖÅ ÁÄÖÅÒÔÉÓÉÎÇ ÖÅÈÉÃÌÅȟ ÂÁÒ ÎÏÎÅȦ 

 
V Qualified Traffic ɀ 6ÉÓÉÔÏÒÓ ÈÁÖÅ ÓÅÁÒÃÈÅÄ ÆÏÒ Ȱ9/52ȱ ÐÒÏÄÕÃÔ ÏÒ ÓÅÒÖÉÃÅȟ 3%/ 
ÃÁÎ ÅÎÓÕÒÅ ÔÈÁÔ ÔÈÅÙȭÌÌ ÆÉÎÄ ÙÏÕȢ 
 

V Return on Investment - Pound for pound, SEO brings you a greater ROI than 
any comparable form of marketing. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Our Approach 

The key to successful SEO lies in our ability to understand your commercial objectives, we 
then apply our unique brand of business intelligence to develop tailored solutions.  

At its core, SEO is a marketing discipline, which uses search engines as a vehicle.  

  

Search Terms 

SEO Results 
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Case Studies 

* Statistics correct at time of writing 

 Claims Master Group - personal injury claim 

Synopsis 
Claims Master Group is a personal injury referral company based in west London. 
Established in 2003 they had been mainly promoting their services offline through the 
traditional medium of print. They approached us after trying to perform a basic online 
marketing exercise in house without much success. 

Challenges 
Personal injury is a much sought after area on the internet, simply because each client is 
worth so much. The prospect of obtaining leads through natural search provides 
excellent return on investment for their business model. However, there are literally 100's 
of companies on the internet with the same idea. So, given this heavily optimised area 
what did we do? 

Solutions 
Upon initial investigation, even though the personal injury industry seemed extremely 
competitive , the quality of websites was poor. Navigation, copy, design and content all 
left much to be desired. We removed the flash intro, cleaned up the code, implemented a 
content management system, employed expert law copywriters, developed an 
extremely targeted  link campaign and changed the design paying particular attention to 
site navigation. 

Results 
Starting in April 2006, our highly focused campaign ended in March of 2007 increasing 
Claims Master Groups search engine results position from page 30 for chosen key phrases 
to No.1 in Google for the term "personal injury claim" with 569,000 competing pages. 
We also secured Google front page for a number of associated phrases. 

 

 

                

 

 

 

 

 

 

 

2nd position 

Searched for ɀ 433/day 

½ Million  Competitors 

http://www.google.co.uk/search?hl=en&q=personal+injury+claim&btnG=Search&meta=m

